Calendar of Programs
September 2008

Sept. 2 - 1131 Central Ave, WAG Critique You should bring a
painting, sculpture or photo that you are working on.

Sept. 10 - WAG Office 1131 Central Ave. Regular Board Meeting-
7:00PM WAG Office

Sept 12 - Metra Parking Lot -

[Festival setup 6:00PM - 10PM

Sept. 13 - First Day of the Fine Arts Festival - Artist’s Setup 6:00AM|
[Festival has been extended to 9:30PM to take advantage of the Wilmette
\Village Block Party.

Sept. 14 - Metra Train Station

9:30AM Festival Awards Breakfast.

11:30AM Jim Kendros’s Rare Instruments
4:00PM 50/50 Raffle Winners Announced
5:00PM Artists take down

Sept 15 - Nap time for all participating Festival Artists
Sept 16 - WAG Office 1131 Central Ave 7:00PM Festival review
with champagne and treats.

Sept 21 Auditions for the Young Artists’ Recital on October 26th.
www.wilmette.com for information and applications

October 2008

IPhil Simmons of the Wilmette Fine Arts Commission informs us
of the following events so far in October:

October 2008 is Arts Awareness Month in Wilmette. Support the
local programs sponsored by the Wilmette Fine Arts Commission!

Oct. 3 - Wilmette Fine Arts Commission Photography Show
Opening from 5:30-7:30PM- North Shore Community Bank, 1145

Wilmette Avenue.

Calls for Art:

Support the arts! WAG needs new

members - artists and non-artists, all are welcome.
Application on the last page of the Newsletter.

Photographers for Wilmette Arts Guild First All
Photography Show at the Wilmette Public Library,
Dec 1- Dec 30th. Opening Night Party: TBA

By September 2, apply for College of Lake County
Holiday Art Sale 2008, November 22-25,2008 -
847-543-2405 or email: crasmussin @clcilllinois.edu.



Treetops Studio in Hubbard Woods
A Thought-full Conversation

By Julie Ressler photos by Jonathan Roob

The Treetop Studio in Hubbard Woods is a retreat, a protected lair
from everyday cares, family, phones, the TV. Jane D’ Angelo, Mary
Jo O’Gara, Lucie Phillips and Meta Joutras realize that a critical part
of being a serious artist is
to take oneself seriously,
creating a private space, a
quiet place to let the mind
rest in it. They feel that
Treetop Studio legitimizes
their work, both in their
own minds as much as the
public’s view of them.
Mary Jo tells the story
Meta Joutras of one of her sons needing
some money so he drove
round the back. Before he could enter, she threw the money out the window
to him so he would not have to come trompln%lm and disrupt the creative . o
energy. The consensus is “Every artist should have “caller ID!” Lucie Phillips
I asked how they stayed out of each other’s hair...they all laughed. o )

“All of us need to be here.” This is not filling time! This is my life! When [ am
ainting, I look up at the clock and can’t believe that it’s been three hours. It seems
ike a minute.” Everyone agreed. Someone mumbled, “It’s a little like coming out of

a coma, except there is the painting to show for it. At least you know where you’ve

been.” Lucie said, “However, when I

work at home, I never stop working. At

3:00AM I can wake up and just doing

one last thing. So having the studio

actually makes me focus while I’'m here

and then be able to leave it.” )

Meta, the newest member, said
) . that she has grown to like working
Old House by Lucie Phillips with other people around. “At first I
) would paint very fast thinking that I
had to impress everyone, but then, I realized that not only did they
not care what I did, T didn’t care whether they cared. I was “doing”
for myself. Does that sound weird?” Everyone chimed in,”No! No!
NO! oudh'clllve j[? paint for }léour %Wl’l self odr it doesn’t work.(’i’ Luc(:ile
suggested that if you paint for others’ good opinion, you end u )
anﬁgrun out of creyativg juice. Volunte%red hat T ha heard that al?(]) Jane D”Angelo

and everyone agreed Do you ever give each other advice? “Only if asked” and then very

tentatively. The most usual question is “Is it finished?”” As far as technical
suggestions go, it is information sharing and netwprkln%m a very usual
way...Jane uses the computer as reference, sometimes the others use
photos or digital screens...Lucie said she would use a projector only to
get the roughest proportion on a large scale piece. There was over all
agreement that modern innovations were a boon and in no way stifle
creativity or diminish the
skill and judgment it takes to
finish a good painting. Modern
innovations make a good
drawing or an outline happen
qulckl%g )
he consgnsu% 1s thﬁl_td
Last Light by Jane D’Angelo every artist needs “rhino hide”
sy gelo PRtk skin that is bullet proof.
There are always the people who will say dreadful things to you, many
with the best intentions in the world. You have to be ‘out there.”...” or
ou are going to have quite a lot of paintings in your attic!” Everyone

aughed. They all agreed that when they are asked by a beginner
or another arfist for their ‘critique,’ they are very careful to “mix it
up” —the good with the bad and then finish with the good and keep Mary Jo O’Gara
everything very specific. o ) ] ) o ) _

Jane brought up a fascinating point. After an artist has painted for years, it is é{ulte exhilarating to go back
and look at the basics. The fundamentals are so important. This seems so obvious and yet, how to lay things in,
improves every painting, Drawing more accurately improves the Way_gou see in every respect. Going “en plein
air,” will force your work forward faster than you would believe possible. o )

In my notes, I missed who said it, but it’s so true of life and their wonderful paintings, “We are all so different,
but we are best at being who we are.”



Brushes With Art

by Janice Asien LaRosa

Until August 23, 2007, at 3:30 in the afternoon, I thought we all had happily settled into
our new lives. Suddenly the skies grew very dark. Usually, [ love storms, but in a “mother
moment,” I rushed my two youngest to a lower level of our house for safety.

It was seconds later that we felt our house shake as we watched a giant tree topple onto
our house, followed by the shrill ringing of all our upstairs smoke alarms. I thought a tornado
was hitting. I never once thought of fire. What sounded like an ocean wave moving through our
upstairs was actually crimson colored heat melting everything in its path as lightning moved
through our second level.

I got my children, dogs, and even our hamster outside to the safety of my car, which also had
a fallen tree strewn over it, but was a better place than our home which by now was engulfed in
flames. I stood on the sidewalk watching our home, our belongings and our dreams go up in flames.

Fortitude ~ Inthe weeks to follow, I’d find a daily moment of comfort and temporary escape from our
by Franco Muscarella nightmare by driving to the next town and sitting quietly sipping a cup of hot cocoa. I noticed
a picture displayed in a window across the street. Carrying my cup, I crossed the street to get a
closer look. And there is was, the most magnificent drawing I had ever seen. It was a picture of a tree, bare and bent almost
to breaking by the wind, but yet it stood. “That’s me,” my heart said as I stood looking at it.

Everyday as I wondered how we would get through this, I’d just stand in front of the picture. Each time what
I saw somehow gathered from somewhere deep inside what I needed, just for that day, to hold on. The picture’s title,
FORTITUDE, meant courage. “Ah, yes, how perfect,” I thought.” I could hang on a little longer.

One day when I got to the window, the picture was gone! I called the phone number I had remembered and was
told the picture was indeed still available.

I had money that someone had given me to buy myself some new clothes, but I hesitated to spend the money. How
could I indulge myself by buying this? My walls which at one time had been strewn with beautiful pictures had all burned away.

I caﬁed and shared the story with the artist’s mother, of daily gathering strength from the picture. “Then you must
have it, at no charge,” she said, “My son will give you the picture!”

But knowing how powerfully and profoundly his talent had healed my heart, I decided that the meager wardrobe I
had would do and instead I wanted to encourage and sew seeds into his life, so others could feel what I felt from his work.
“Fortitude” hangs as the lone picture in my home. It’s the only picture I need. Like the battered tree, I am still standing. If
you look closely at the bottom of the tree, there is one single leaf.

"Tae WaiTE CIrry"
1893

We recently acquired several
portfolios of original copper-
plate halftone engravings and
color plate drawings of the 1893
World's Fair. A limited number
of these beautiful images are
available with acid-free mats and
backing.

Prices starting at $110.00
"A GLIMPSE AT THE

Court oF HonoR"
Larson-Juhl 24x18 frame
$299.95

We have been helping Chicago
area families, artists and
businesses with their framing
needs for over 26 years. Put your
life in perspective and frame it!

FraME WAREHOUSE

814 Dempster Harrison & Ridgeland
Evanston, 111 60201 Qak Park, I11 60304
847.869.5210 708.848.1498

WWW.FWCHICAGO.COM




Festival Artists

Patricia Berg-Drazin ~ Sysan Willis ~ J2cqueline Blatchford Amy Taylor Julie Ressler

Keri Ippolito

Mae Connor Meta Joutras

Natalya Sots
Barbara Roseman
Jane D’Angelo
Mary Hadley
Richard Campbell
Ala Jaron
Hans Eric Olson
Jeff Nelson
Daina Roseman
Jacqueline France o Kris Schroeder
Claire Hirsch

Lucie Phillips

Bonnie Eastwood Crystal McCann Kristin Ashley Anita Miller



THE BIG DISCONNECT

How did we get here from there?
by Everett Campbell

Contemporary art has been selling for record sums
over the past twenty years. Recent auctions at Sotheby’s
and Christie’s have realized huge prices for work by the
abstract expressionists from the fifties, pop artists from the
sixties and even many artists who are still producing new
work. At a time when old master paintings are selling for
$8-10,000,000, a silkscreen by Warhol sold for $70,000,000.
What is amazing is the way in which the demand for
new and often controversial art has become dominant in the
world of collectors, museums and in the media. Normally the
most recent developments in art are considered to be “avant
garde”, perhaps “experimental” and only gradually do these
works really enter the mainstream of the art collecting world.
When the impressionists began to be admired on a large
scale in the first decades of the twentieth century, it was
still within the reach of middle class people to buy work by
Monet, Renoir and Van Gogh. Over time there was a steady
increase in the appreciation of the newer styles and their Car Wreck by Warhol
values rose. Now there is a sense that things are upside down
with art of the past thirty years outselling the older established works. Museums are vying for whatever is new
and seems hot. Review exhibitions like the Whitney Biennial seem more like fashion shows than venues for
new art.
Why is all of that surprising? Mainly it is
because the vast majority of this new art is stuff that
95% of the art loving public does not admire. Most of
these high profile works are things which they would
not accept as a gift, unless it was for the purpose of
reselling. These are not works which most people
want to actually look at, to display in their homes or
offices. So the question arises, who is buying them
and what is their motivation? Is it because the buyer
thinks that these works are great art? Is it because
they believe them to be a good investment? A recent
example in which a feverish competition for the new
trumped traditional concepts of value is the sale of
al ef‘rp Koons sculpture, “Balloon Dog,” for twenty
million dollars.
Somehow a big disconnect has developed
Balloon Dog by Koons between the vast majority of the art loving public
and the people who control art media, museums and
academic art departments. When a piece sells at auction it simply means that at least one collector believes it
to have whatever value he paid for it. There is, however, a direct relationship between how much that collector
is willing to pay and how tﬁat work has been valued by various
members of the art establishment. Somehow the collective wisdom
of said establishment has created a demand for a lot of art whose
primary virtue is that it is in fashion at the moment. How has this
come about? Why is it that so few people find it remarkable?
The whole issue of “what is art?” is a philosophical
subject which requires a great deal of discussion to even scratch
the surface. A much more accessible question is “why do people
value a given work?.” On a superficial level the answers are
fairly straight forward. Most people think a work has value if
there are two elements, skill in drawing and evidence of some real
effort to produce it. Those are things which seem obvious to the
lay person, namely that not just anyone could have done it and
wﬁoever did it put in a lot of honest effort in order to complete
it. Paradoxically by that standard the illustrator would be the best
artist in the world. So there is more to the issue of value than is
immediately apparent.
When one looks at the commercial work of a successful
illustrator such as Edward Hopper one finds consummate skill in .
rendering an image and this obviously required effort to produce. Sailing by Edward Hopper



But when you look at the paintings he did
as fine art there is something else present:
namely an original work, something creative
rather than done purely as illustration. His
iconic master]piece “Night Hawks” embodies
plenty of skill in rendering a scene, obviously
required a lot of effort but the greatness
comes from his ability to make an original
statement. People have different opinions
about the meaning of this painting, but
almost everyone would say that it does mean
something - it expresses something abstract
and not easy to describe, somehow Hopper
has created something that was not there
before. Whellt is limpor‘[an‘[ in compalr{isonhof
. two examples the same artist’s work is that
Night Hawks by Edward Hopper in “Night II){awks” there is something that not
everyone could do, not even every illustrator could do, rather there is an act of creation. That is the real basis
for thinking that the painting is great and thinking that it has value. That means that if someone wants to buy
it they will be willing to pay a lot, if a museum buys it they will feel that the museum made a good choice. In
short they find value in the work. Thus it is the quality of original creation which finally determines value, but
that involves subjective judgment. Who gets to decide just how valuable and what work is so important that it
belongs in public collections?

When something new takes the world by storm, when the
fashionable people start spending megabucks on stuff that no one
has seen before, there are usually some promoters creating a world
of hype for the new product. In the art world these agents are
variously dealers, collectors and people who write about art. How
far can hype go towards establishing the value of new art? A good
question.

Auction houses are selling art which has only been around
for thirty years or less for record prices. Often these are works which
the average person does not find aesthetically pleasing or even
interesting. New price levels for a given artist are usually attended
by a bevy of critics who fall all over themselves with paeans of
praise. Generally the vocabulary is a bit fuzzy, using terms like
“heroic” , “triumph”, “over powering” etc. which definitely connote
approval, but are sufficiently vague that they can apply to any work
of art whatsoever. If the printer accidentally switched the names
around in a typical piece of art criticism no one would notice a
discrepancy. Public acceptance of new art follows the printed word.
People may not find that the art is inspiring but no one wants to look
like a Philistine. After all, the experts have spoken.

When a certain critical mass of new work makes its way into
big collections the museums are not far behind. So how do these
collectors first come to appreciate the new work and support it with
such largess? Obviously there are many factors: some people just
want to say that they spent more than anyone else for a given work.
Others are gamblers, thinking that there will always be a bigger fool
than they have been. What is usually the case is that people wishing
to build a major art collection hire advisors and decorators, those ,
who “know what great art is.” These agents along with dealers The Emperor’s New Clothes
are in a position to create the standards by which high end art is judged. Thus the collectors, working with
select dealers, actually create the market. They are frequently aided and abetted by journalists who collaborate
in bringing these discoveries to the public. Once such progress is endorsed by museum curators by way of
exhibitions the new work becomes part of the cultural establishment. Major donors line up for the privilege
of sponsoring shows and new acquisitions. With affirmation like that who would want to be so gauche as to
sugl%est that the whole process is just a gigantic sales job? There is a note of arrogance at times when various
spokespersons of the art world deliver opinions on new art The Chicago Reader, November 29, 2007 printed
quotes from a lecture given by Peter Schjeldahl, chief art critic for the New Yorker magazine. Speaking in
Chicago he said that New York was a “transmitter” city, like Paris or Berlin and that Chicago was, like most
of the other cities in the world, a “receiver” city. Well, he is right, those brilliant innovators in New York are
busy transmitting seven days a week but what people on the receiving end make of it all is another matter. By
no means does all the art public feel obliged to accept all such transmissions at face value. What is surprising is
that there are not more critics, especially in all those “receiving” cities, asking the question: “Does the emperor
actually have new clothes?”



PA’I‘RONS OF THE ARTS

HOLLY ] WAXMAN

Designer, Allied Member ASID

www. humantmalhabitat.com
holly@humanimalhabitat.com

Marjorie Graham
House Portraits

as e
Ca.ll or write: 5040 Arbor Lane, #301 Norl.hﬁeld, IL 60093
847-446-3522 womanplue@aol com

Unique Nature Photography
( ':'jstina's gpﬁolos. CIne.

www.KristinasPhotos.com

(847) 800-7538 kris@KristinasPhotos.com

Websites & PhotoBlogs for Artists & Photographers

qﬁ'jstina‘s Art Sites

www.KristinasArtSites.com

*L1 PROBLEMS! NO PROBLEM!

Let solve all your pet cleaning challenges!

Professional Removal of U!'IIIB, ‘.'ﬂ!l"t & gd“r from your Upholstery, Carpet & Rugs!

My Point Promise to You!

o Evaluate & discuss with customer all work to be completed

o Place corner guards and tarps to protect comers and floors

o Finalize cleaning price of entire work

o Vacuum with consmercial vacoum cleaner

o Rotary shampoo & deodorize entire carpet wlth soft nylon brush
o Move furniture

9 Hand shampoo all stalrs

o Clean al} edges & comers by hand

e Rinse all carpet with clean hot water at Jeast twice to ensure residue
removal

@ Drry entire carpel to a light damp feel
m Replace all furniture with protective tabs & Styrofoars blocks

@ Final customer inspection of entire work areas

Other Services Available: Floor, Tile & Grout Cleaning '
24 Hour Emergency Water Damage Service UPHOLSTERY, CARPET & HUG
Leather Cleaning » Pet Stain & Odor Decontamination » In-Home Oriental Rug Cleaning
Cerlified Firm Red Dye Removal » Carpet Restretching & Repair » Free Spot Remover with Lifetime Refills

For the Total Unique Experience visit us online at : www.carpet-rug-cleaning.com (84 7) 45 9- 1 600

FREE ESTIMATES!




Festival Artists

Priscilla Powers

Melissa Anne Marie Diane Czerwinski Jolanta Szolyga

Thomas Grogan

Lisa Kleppinger Kate Hetzel

Laura Hedien
P.K. Kurkland

Sandy Atkins-Moran

Karen Santucci
Teresa Dever

Dianna Dinka
Carmen Perez

Julie Schilf
Paula Jacko

Peter Rujuwa John Freda

. . Shelly Lawler
Edwin Schmidt Carol Viazanko

Hans Max Stroessler Zofia Tomala Kangsheng Liu Margaret Biggs



Festival Artists

Laurie Walker
Ursula Jonas Sally Schoch Franco Muscarella
David Roth Gordon France
Donald Enz Jack Wohlstadter
Igor Menaker
Nick Engelhardt
Glen Sung
Terrt Myer Debbe Horgan
Carole Crowley
Walt Anderson

All fine art 1s different, Xin Zhang
so are insurance policies! by sk rosen

Just as every work of art is unique in its own way, so are the insurance polices people use to protect them. All
insurance policies do not provide the same coverage. Companies differ as to how they choose to cover these items. These
differences can determine if coverage exists and how much the insured will receive at the time of loss. Some carriers require
you to itemize each valuable, others do not. To receive a loss settlement, each item must be appraised so that a dollar amount
can be determined.

Replacement cost (RC) appraisals calculate how much it would cost to replace an item with like quality and kind. It
differs from the selling price or the amount associated with the item for estate purposes. RC is the correct way to value ar-
ticles for insurance purposes. For example, replacing your Steinway could cost $60,000. The market price could be as low as
$30,000, and for estate purposes, the value could be even less. If your Steinway was damaged or destroyed, you would want
enough money to replace it. If you have a valuable antique, only an accurate appraisal can get it properly valued. Coins, rare
books, tapestries and other collectibles are examples requiring correct valuation.

It is vital to insure your valuables properly. Coverage 1s not automatically included in a standard homeowner’s policy. If
you’d like our evaluation to determine if you have the appropriate coverage for your valuables, please contact me: Jack Rosen,
Insurance Service Center, 847-677-9400 Ext 13 or e-maiFme at JRosen@ISC9400.com. ISC has been insuring homes of distinc-
tion and their valuables on the North Shore since 1971. We represent carriers that offer the broadest coverages obtainable.



Cindra Macciomei’s Pocketful of Poems
(The Verbal Inspiring the Visual )

Returning Home

As falling leaves descend
with the wind,
I return by the water
through a thinning mist;
I see a tiny hut clinging
to the bank of a green stream,

How soft and fat the white
clouds look in the cold air.

-Shitao 1695

Courtesy Metropolitan Museum of Art

Thank You!
A big thank you again to Bryan Brick, Traci and Jim at EJ Graphics for their continuing help getting the WAG
Newsletter printedg, Jon Roob’s fantastic photos of the Student Art Show & Member’s Reception, Bonnie
Forkosh of the Wilmette Library for providing us with a beautiful venue and a helpful staff. Thanks to Marge

Graham for her eagle eye proofing. Thank you! Thank you!



Many thanks to our Galleries

Premier Bank
Coldwell Banker Real Estate
Wilmette Park District
Community Recreation Center
Boris’ Cafe
Don Olson-State Farm Insurance
Lakeside Interiors
Roman Room Hair Care Studio
Curves
Prairie Shore Properties
- - Mrs. D’s Wilmette Cafe
Peonies with Ants by Festival Artist Mae Connor Edens Bank - Ridge Rd

Edens Bank - Lake Ave.

: - e
- f

photo by Festival Artist Mary Hadley

PREMIER BANK

1210 Central Avenue | Wilmette, IL 60091
Phone: 847.920.1400 Fax: 847.920.1500
www.premierbank.us
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by Festival Artist Barbara Roseman




